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SOCIAL IMPACT: 
HEALTH & WELLNESS

The Nu Skin Force for Good Foundation donated 
$160,000 to Mobile Surgery International (MSI). 
MSI works to provide comprehensive surgical care 
for children su�ering with cleft facial deformities 
and deliver care to underserved communities.

MSI:

The Nu Skin Force for Good 
Foundation donated 

$160,000
to Mobile Surgery International



VITAMEAL

Nu Skin is a for-profit distributor of nutritional and skin care products and is 
traded on the New York Stock Exchange (NUS). Nourish the Children is 
an initiative of Nu Skin and is registered in some states as a commercial 
co-venture. The initiative enables Nu Skin's brand affiliates and customers 
to purchase VitaMeal from Nu Skin and donate it to charitable organiza-
tions to help solve the complex world problem of feeding malnourished 
children. The price of VitaMeal includes the cost of manufacturing, 
general overhead, distribution and sales. As is the case with other Nu 
Skin products, brand affiliates are paid commissions and Nu Skin earns a 
profit margin from each sale of VitaMeal.

345,794
Bags of VitaMeal donated:

10,373,820
Meals donated:

126,000 meals

820,000 meals 

540,000 meals

7,740,000 meals

Argentina

Haiti

El Salvador

922,830 meals225,000 meals
Mexico

1,132,830 meals
China

Colombia

Malawi

Markets that have received VitaMeal donated 
by Nu Skin’s family of distributors, customers, 
and employees:



Through the Southeast Asia Children's Heart Fund, 
206 children received lifesaving surgeries. Over 
14,000 children have received lifesaving surgeries 
since 1999.

Southeast Asia Children's Heart Fund

Nu Skin Corporate is excited to announce their new 
Force for Good employee program charity partners. 
Nu Skin is excited to partner with Thanksgiving 
Point & United Way of Utah County’s South 
Franklin Community Center. 

New Employee Charity Partners: 

Donations to Thanksgiving
Point go to empower
underserved children in Utah
to have access to STEM education.

Donations to United Way’s
South Franklin Community
Center go to help a child have
resources to do well in school. 



FORCE FOR
GOOD DAY

Nu Skin celebrated its annual “Force for Good” day in June, 
where the Nu Skin family all over the world is encouraged to 
dedicate an entire day to being a Force for Good in their 
communities. 

All over the world, over 2,400 people volunteered in their 
communities, including Nu Skin employees, brand a�liates, 
and their families and friends. This service stretched far and 
wide. Over 25,000 people were positively a�ected by this 
service around the world.

Employees in South Africa partnered with Angel Network 
to put together 125 winter packs, which will go to helping 
keep orphaned and vulnerable children warm this winter 
with gloves, scarfs, beanies, and blankets.

South Africa

Employees and brand a�liates in Japan held a food drive to 
benefit the “Food for Kids” project through Second Harvest 
Japan (2HJ), and other local food banks. “Food for Kids” is an 
initative through 2HJ to provide food packages to 300 single 
parent households every two months.

Japan



The Nu Skin Force for Good Foundation is excited to 
announce their newest grant recipients. The Nu Skin Force 
for Good Foundation focuses on caring for the planet, 
nourishing future generations, and investing in the global 
community, and is grateful for partners throughout the world 
who help uplift their communities.

 Camp Kessem
 International Rescue Committee
 Neonatal Rescue
 No More Victims
 Rise and Rebuild
 Village Book Builders 

Nu Skin Corporate also was a host sponsor for 
LGBTQ+ at a BYU Art Show put on by the Raynbow 
Collective. The Raynbow Collective is a non-profit 
focused on creating and identifying safe spaces for 
LGBTQ+ students, faculty, and sta� at BYU.

Nu Skin Corporate and Nu Skin’s Pride at 
Work employee resource group 
celebrated pride month in June. Nu Skin 
sponsored Utah’s 2022 Pride Festival, with 
nearly 100 Nu Skin LGBTQ+ employees, 
families, and allies marching in the parade 
representing Nu Skin. Over 70,000 
people attended the Utah Pride Parade in 
downtown Salt Lake City. 



SUSTAINABILITY

Nu Skin Korea planted trees for Earth Day in Nu Skin Hope 
Forest on April 20. The volunteers planted a total of 300 trees of 
30 di�erent species. 

Korea

Nu Skin Philippines planted pine tree seedlings in Silang Cavite 
to help protect natural resources and provide a sustainable future 
for our planet.

Philippines

Nu Skin Corporate partnered with Provo Bicycle Collective, 
Now I Can Foundation, Thanksgiving Point, and South Franklin 
Community Center with employees serving throughout the 
community on environmentally focused service projects. 

Corporate

0.1 tons 
of global paper savings

PACKAGING SAVINGS:

23.5 tons 
of global plastic savings

7.2 tons* 
of renewable material used


