Q1 2021 CSR

QUARTERLY REPORT
Provided funding for Charity
Vision to screen 17,998
children and pair 2,500
with eyeglasses
in Colombia.

Partnered with the Red Cross
to provide 1,000 blankets
& 7,000 meals for those
impacted by the power
outages around
the U.S.

Raised funds in
partnership with SAFI to
provide 40 water wells to villages
in Malawi.

Helped the
IRC provide 65 hours
of one-on-one tutoring
support to refugee high school
students & 450 culturally relevant
hot meals.

Where was VitaMeal distributed?

Q1 Total
14,121,030
Meals
Mainland China: 1,152,090 Meals
Mexico: 45,000 Meals
South Sudan: 510,000 Meals
Colombia: 225,000 Meals
Malawi: 12,086,940 Meals

Argentina: 102,000 Meals

Assessed, scored, and planned
improvements for 18 additional
products, furthering us towards our
2023 commitment.
Recycled 3,017 kilograms
of plastic in China.

Saved 4,500 paper
bags in Hong Kong.

Nu Skin Taiwan joins the
Earth Hour Campaign for
6th consecutive year.

Replaced most used
shipping boxes with
an 80% recycled paper
box with 50/50 grass and
recycled paper padding in Europe.

Nu Skin employees created
educational toys to help 260
kindergarten-aged ESL children
for United Way of Utah County.

Nu Skin donated
$500,000 to the Utah
Valley University
Foundation to sponsor
portions of 2 buildings.

53 Nu Skin employees
volunteered over 150
hours to those in need
in China.

Sent gift boxes to
40 Korean families
affected by EB.

Donated 80 small
gift bags to Provo
elementary schools
for Teacher
Appreciation Week.

The “Leader in Me” program
helped more than 8,800
students at 21 Japanese
elementary schools.

Broke ground on
Nu Skins Korea's
Forest of Hope
Project.

Greater China Children’s Heart
Fund helped 133 children
with congenital heart disease.

Provided 150 COVID
relief boxes for 150
families in Korea.

Nu Skin Taiwan volunteers sent
gifts to 7 families of children
heart fund recipients.

FORCE FOR GOOD
EFFORTS

Nu Skin Southeast Asia
Children’s Heart Fund in Malaysia
and Indonesia helped 20 children
with congenital heart disease.

In Hong Kong, Nu Skin
employees and brand affiliates
spent over 24 hours reading
stories to children from
backgrounds of domestic violence.

Nu Skin is a for-profit distributor of nutritional and skin care products and is traded on the New York Stock Exchange (NUS). Nourish the Children
is an initiative of Nu Skin and is registered in some states as a commercial co-venture. The initiative enables Nu Skin’s brand affiliates and customers
to purchase VitaMeal from Nu Skin and donate it to charitable organizations to help solve the complex world problem of feeding malnourished
children. The price of VitaMeal includes the cost of manufacturing, general overhead, distribution and sales. As in the case with other Nu Skin
products, brand affiliates are paid commissions and Nu Skin earns a profit margin from each sale of VitaMeal.

