DOUBLE YOUR IMPACT CAMPAIGN September 2026

TERMS & CONDITIONS

Campaign period

The Double Your Impact campaign begins on Monday 14 September 2026 at 00:00 AM CEST and
ends on Wednesday 30 September 2026 at 23:59 CEST.

Eligibility and Market Scope

For every 30-meal bag of VitaMeal purchased as part of a new or additional* subscription by Nu Skin
registered Retail Customers, Members or Brand Affiliates during the Campaign Period in one of the
participating Nu Skin Europe & South Africa markets listed below, Nu Skin will donate one (1)
matching VitaMeal bag at no extra cost and will continue to match the subscribed quantity monthly
through the end of December 2026.

Participating markets: Austria, Belgium, Czech Republic, Denmark, Finland, France, Germany,
Hungary, Iceland, Ireland, Italy, Luxembourg, the Netherlands, Norway, Poland, Portugal, Romania,
Slovakia, Spain, Sweden, Switzerland, South Africa and the United Kingdom.

Example: If you start a new or add to your current subscription, two (2) 30-meal VitaMeal bags during
the Campaign Period, Nu Skin will donate two (2) matching VitaMeal bags at no extra cost. Nu Skin
will then continue to match the two (2) VitaMeal bags included in your subscription each month
through the end of December 2026, provided the subscription remains active.

All VitaMeal bags matched and donated by Nu Skin as part of this campaign will be donated to
Malawi, regardless of the market to which the original purchase is assigned.

For Brand Affiliates, the VitaMeal bags donated by Nu Skin will not generate any Sales Volume,
Commissionable Sales Value, Bonuses or Product Points and they will not count towards Nourish
the Children contribution recognition or any other program qualification.

* Only new or additional 30 meal bags of VitaMeal subscriptions purchased during the campaign period are eligible.

Subscriptions that are cancelled and reactivated will not qualify for the campaign.

Disclaimer: *Nu Skin is a for-profit distributor of nutritional and skincare products and is traded on the New York Stock
Exchange (NUS). Nourish the Children is an initiative of Nu Skin and is registered in some states as a commercial co-
venture. The initiative enables Nu Skin’s brand affiliates and customers to purchase VitaMeal from Nu Skin and donate it to
charitable organisations to help solve the complex world problem of feeding malnourished children. The price of VitaMeal
includes the cost of manufacturing, general overhead, distribution and sales. As is the case with other Nu Skin products,
brand affiliates are paid commissions, and Nu Skin earns a profit margin from each sale of VitaMeal. Please make sure to
familiarize yourself with our Nourish The Children Promotional Guidelines here.



