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The stars shone a little bit brighter in October with the Nu Skin Force for Good 
Foundation fundraising gala that took place in conjunction with the company’s 2015 
Global Convention. With a “Starry Night” theme for the evening, more than 900 people 
attended and raised $1.6 million USD to support children’s causes around the world.  
     The highlight of the night was the much anticipated live auction that featured a 
variety of exciting items such as extravagant vacation packages, naming rights, dinner 
with Blake Roney and several VIP experiences. 
     “It was thrilling to see the energy and the great generosity of our sales leaders whose 
bids resulted in more than a million dollars raised for the Foundation,” said Gary Garrett, 
managing director of the Nu Skin Force for Good Foundation. “The funds that were raised 
will have an incredible impact on providing relief and hope to children around the world.” Chewa King Kalonga Gawa Undi was 

honored with the Nu Skin Force for Good 
Foundation Lifetime Achievement Award 
at its recent fundraising gala. His Highness 
has made tremendous efforts to improve 
the education, health, peace, agriculture 
and well-being of children in the African 
countries of Malawi, Mozambique,  
Tanzania and Zambia.
      His Majesty supports what the 
Foundation is doing in Malawi by 
encouraging his chiefs to participate 
in the School of Agriculture for Family 
Independence (SAFI) and the Children’s 
Brighter Future initiatives. Also, last year 
the king’s Chewa Heritage Foundation 
partnered with Nu Skin’s Force for Good 
Foundation to help the flood victims in 
southern Malawi.
      His force for good spirit has often 
been felt as the leader of approximately 15 
million people in four countries of Malawi, 
Mozambique, Tanzania and Zambia.  He has 
made a positive difference with initiatives 
that encourage self-sufficiency and the 
pursuit of higher education.
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NU SKIN FORCE FOR GOOD 
FOUNDATION GALA RAISES $1.6 MILLION 
TO IMPROVE CHILDREN’S LIVES
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Six-year-old Hein Moe Moe Win – or Moe Moe, as she likes 
to be called – only knew a life of exhaustion and breathing 
difficulties after being diagnosed with a hole in her heart at just 
three months old. Moe Moe coped with her congenital heart 
disease by relying on medication that controlled her condition, 
but it stunted her growth and limited her ability to play with 
friends and go to school. Thanks to the Nu Skin Southeast  
Asia Children’s Heart Fund, the young girl from Myanmar, 
Singapore, now has hopes and dreams for her future that once 
were not possible. 
     Her family knew she needed surgery to fix the hole in her 
heart, but the cost of medication and doctor visits drained her 
family’s income. Moe Moe’s father approached the Nu Skin 
Southeast Asia Children’s Heart Fund for financial support and 
was relieved to learn the Fund would pay for Moe Moe to have 
the corrective operation she so desperately needed. The young 
girl is recovering and grateful for her second chance in life, and 
she intends to live it by helping other sick children. She looks 
forward to receiving an education so she can become a doctor 
and save lives like hers.

SIX-YEAR-OLD MOE MOE  
RECEIVES LIFESAVING SURGERY

PROJECT HIGHLIGHTS

NU SKIN FORCE FOR GOOD FOUNDATION
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• Nu Skin Greater China Children’s Heart Fund was expanded 
to Guangxi Province where it will provide help to children in 
southeast China. The Fund provided 228 heart surgeries to 
children with congenital heart disease. Also, 3,424 volunteers 
contributed 12,524 hours to benefit 3,135 people in the Greater 
China Nu Skin Volunteer Program.

• Nu Skin Southeast Asia Children’s Heart Fund granted surgeries 
that saved the lives of 187 children. 

• The School of Agriculture for Family Independence welcomed 
35 new families to its campus in Malawi.

• Nu Skin Japan donated 700 gift sets to needy children, featuring 
an assortment of snacks and stationery.

• Nu Skin Korea, through the Nu Skin Force for Good Foundation, 
donated more than US$16,500 to Epidermolysis Bullosa (EB) 
medical research at Yonsei University Gangnam Severance 
Hospital.

(OCT. – DEC. 2015)



Jacqueline, 12, lives in a dirt-floor hut in rural El Salvador with three siblings 
and her single mom, who struggles to put food on the table. As a result, 
Jacqueline depends on the VitaMeal served at her school for nourishment 
and strength.  
     Nu Skin’s Nourish the Children charity partner, Convoy of Hope, has 
provided VitaMeal to 75 children at Jacqueline’s remotely located Tapacún 
School in rural El Salvador for more than a year. Jacqueline credits the rice 
and lentil mixture of VitaMeal for helping her grow taller and improving her 
concentration so she can complete her classroom assignments. 
     “Thank you,” said Jacqueline. “Without VitaMeal at school, I would go 
hungry and school would be harder.”

Nu Skin Greater China sales leaders 
and charity partners visited Gejia 
Primary School, a recipient of VitaMeal 
donations that is located in a remote, 
impoverished village of Yunnan Province. 
The delegation took part in a VitaMeal 
lunch with students and saw firsthand the 
significant difference VitaMeal is making 
in improving children’s nutritional health. 

Nu Skin is a for-profit distributor of nutritional and skin care products in 54 markets and is traded on the New York Stock Exchange (NUS). Nourish the Children  
is an initiative of Nu Skin and is registered in some states as a commercial co-venture. The initiative enables Nu Skin’s distributors and customers to purchase  
VitaMeal from Nu Skin and donate it to charitable organizations to help solve the complex world problem of feeding malnourished children. The price of  
VitaMeal includes the cost of manufacturing, general overhead, distribution and sales. As is the case with other Nu Skin products, distributors are paid  
commissions and Nu Skin earns a profit margin from each sale of VitaMeal, which is lower than the profit margin on virtually all of Nu Skin’s other products.

VITAMEAL HELPS EL SALVADOR  
GIRL SUCCEED IN SCHOOL

DELEGATES FROM  
NU SKIN GREATER  
CHINA VISIT SCHOOL  
RECEIVING VITAMEAL

THE NOURISH THE 
CHILDREN INITIATIVE

NOURISH THE CHILDREN 
HIGHLIGHTS
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DISTRIBUTION TOTALS:
(OCT. — DEC. 2015)

DESTINATION 

MALAWI    

HAITI  

PHILIPPINES  

ARMENIA 

UNITED STATES 

COLOMBIA 

DOMINICA 

EL SALVADOR 

GUATEMALA 

IRAQ 

ISRAEL 

JAMAICA

NICARAGUA

TRINIDAD

 TOTAL 

 MEALS

 8,167,080   

 1,800,000 

 1,080,000 

 360,000

 360,000

 187,110

 180,000

 180,000

 180,000

 180,000

 180,000

 180,000

180,000

180,000

  13,394,190
•  12% increase in VitaMeal donations  

in 2015 versus 2014

•  65,440,710 meals purchased and  
donated in 2015

Q4.2015 AN INITIATIVE OF NU SKIN ENTERPRISES


