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Lam poased o prese

261 and Sustaina
ouf ongoing commiiment to
a1 and I beter

Nu Skin's 2024 Social
; highiighting
ing people look,

1n 2024, we celebrated Nu Skins 40th
anniverary-—a signiicant mlestone that
feflects o enduing dodicaton o innovation.

Degics 1 3954, weus svotved s a gobal
Ieader in ntegrated beauty and wellness,

ouered by ourgynanc afite patiort and
Shared mission to be 3 force for

A MESSAGE FROM THE CEO

Wers roud ofte stices weve made n

pactand sustanabiny. ot e "
iecognie o gy s T es
nag 1 dacisions and adapt
102 chahging ncazape to sussed o 40
Joars, and wa remain

it you to explorethe detaied nsights
oursodial mpact and Sustanabily Report.
Ak Snowgages ou achiavem
Dulines ouf commamants ot e fau

hank you for being an integral part of our
mission to be  global force for Good,

President and CEO

our a
signicant step forward wih the nogucton of
e packaging for our agal 0GE Tru Face®
products! This itatve ¢ part o
qu;l m ensure allproduct Dackav\na [ ve:yc\ed
able reusatie, ecuted, or fe by
203 imbracing mavative A e
reduci l impac and sttig new
Standsrds in the beauty incusry

Collaboration rem ving meaningful
change. We contiued ou partneship wih
industry peers through the EcoBeautyScor
Consortitm, working 1o implement a
standardized scoring system that provides
Consumers with clear insights into the
nvironmental impact of beauty products. This
colective effort ams o foster greater
ransparency and informed choices in the

|

u forcefor good effrts extend boyond
precucts. Fvcugh ou Noush the Chicren
aive, Nu ki fomiyof customers, biang
mployees reached a rrmarkable
O purchasing gnd donating more han
850 millon meals to chidr
scherementefcts o “hared commitment to
addressing global huny
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At Nu Skin Enterprises, our purpose has always
been to emy ividuals 16 ook, feel, and five

e

designs, increasing the use of recycled materials
i out oot Ines, and supporting ndidualsn
underserved communities through various
iniiatives. These afforts align with giobal
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Sustainabilty. As a g

ersonal care and nutitional sunp\emen(s e
fecognize that true well-being extends beys
heRGviual 1 the Communies we Serve and
e planet e i share This 2024 Sustanasity
Report reflects our journey to harmonize
Wahsformaiive power of ot proGuEts wih the
responsible stewardship of the resources that
make them possible.

. including the United
Nations Sustainable Development Goas,
particuarly <D 3 (Good Health and Wiel-Being)

G 12 (Responsible Consumption and
Hroducdon

As we reflect on 2024, we celebrate the dual
impact of ou work:mproving the fves of our

brand affates and custom riing for a
heatir lanet. This vepor( i dghl\ s our
achievements, itions as we

ot bt o
supplem i oty and veliness
DR e st s dhar Tobe!
phpation, 12034, we reached moré han

il cosiomers across neary 30 markets,
Sifarng Solutions that promotd skin vtalty and
erance overal e and manta e,
From he age OF

g sd38 ant-agihg'echnology o our
Skin prsonalcare products
Ratlonastpemert, o ferngs aowsr
independant s ana

rove measirable banais, riNorCIg out role
5. rustd partner i prsonal beauty and
wellness.

We recognizethat theimpact of our prodc

goes beyond the direct use, Tho mateils
Source, the psc) jng we Sreate, and the 5"”‘{
Chaine e eotaniah al by citcalolesnsaphg

& sustanatle future.Tisfoport i
Progress: educing packaging waste wit refiable

oy o Wi or
S ey v
Sakeholders, o o us 1 (s ohooing ourney
Tomare s more sustainati, thiving wohd

REPORT OVERVIEW
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it afffsted companies. Nu Skin_
Gevelops and disbutes
premium-gualty, inovative beauty and
e glopaly under

REPORT OVERVIEW

Materiality Disclaimer
“The inclusion of the information i this

the Nu Skin®, Pharmancxe,

Fange of other products and services.
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Al b i i
‘and manufacturing companies focused
o innovation in the beauty, welness,
and ifestyle sectors.

Unless stated otherwise, al information
in this report pertains to Nu Skins global
Gperations, excluding its

Sbsidiaries.

Any reference to Nu Skins Force for
‘Gabd Foundation refers speciically to
the 501(c)(3) organizational entty within
e United States The phrase Forco for
Goodirefers o the visn for o

shared by co-fo ke Roney i his
1983 ahnust convention sheech, and not
exclusively 10 the Nu Skin Force for
Good Foundation.
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COMMITMENTS: PEOPLE, PLANET, PRODUCT

Nu Skin at a Glance

e bya
dynamic affigte opportunty plaform, The company heps people
foakTee and v the best i rcducts natcombing he bes of
Sclehce, fechnology, and nature. Sacked by more than 40 years of
sclentilcresearch N Skih evelops nnovativ products ncucing

 Skin porsonalcare, Pharmaness nuton,and age
ani-aging brang, cliing an award"wining in o Seity dovice
systems. i Skin operated in nearly 50 markets worldwide,
T the Americas. Acl, Europe, Alfca 3nd he Pacii. The Company s
‘global operations generated $1.73 billion in revenue in 2024,

n 2024, the nonprofit Nu Skin Force for Good Foundation and its
sister (Gundaions donaed moe han $3.2 miln o mprove
‘Sducation, healthcars, disaster relief, and economic deveiopment
aound e word Since 3662 o i brand i, Customers,

and employees have  donated more than 850 millcn
nca o huary and malnouraned chidren woriw v though s
Nourish the Children Intative. At the end of 202

Nu Skin Operations.

Global Organization
and Operations
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Our Sulture of Learing
and Wellne:

SOCIAL IMPACT

Employee Performance,
Development and Wellness

defining the benaviors! exnec\a\mns of
employees around the world.
Geveibes the oundarionof everything
NG'Skin stands for and he desired

Nu
development program and Best Y

welnoss program exerpify the company's
commitment (o valuing lts employees.
Thase infiatives anable employees to grow

The Nu Skin Way includes the following
principles:

- Lead
- One global team
- own it
— Allin

e assess our Nu iy rcgress

\hvo;ghem;‘mby‘ .

ol b amployao sy ever

"g dpennuv hol v every

implyes osusroups. The survey

Tesponses comined i ne focvs
s, o vauabl niormaton

i

employee iniiatives. Employee feedback
informs all aspects of our workforce
strateqy, fostering an environment of
growth énd inclusion where il
employeet can contrbute and reach
thelr full potential

professional Various.
greas, ncuclog ‘technical sl eacersi,
diversiy and nclusion practic
Workplace safety. weiness ha
annual heath chécks,

S mets Clotias Tmanci toasy,
nd suatagies for managing onels
environmental impac.
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Our Healthy Workplace

Skin s committed te
environment where respectful, open,
and honest communicaion i e
‘expectation—not the exception. Nu
S Caros doeaply about smpioyacs’

Anti-Discrimination Policy

K profiits discinintin based on

an individuals race, color, ag

gender, gondor YGeniificaton, rligion

Sihnic or national origin, ancestry, marital

status, voteran status, Savtaloritaton,
nbe

SOCIAL IMPACT

Healthy Workplace Policy and Training

This plcy aims t provide al Nu Sin

employees with a work environment free

o harassment, iscriminaton, and

unprofessional béhavior and to cultivate a
hure of mutua respect and high

process for mproving them.

Managers and employees meat to
oviewthe omployeo survey data and
dentify areas for Improvement. They
then collaborate to Improve those

Nu Skin proyided three training
‘modules'in 2024 on creating a safe and
respectlul work environment free from
harassment, bulying, iscrimination,
acism;sexiam,and nprofessional
benavior Gurealty Worklace
Tralings average a J0% compition
rate for ail Nu Skin employees at our

Robust systems are in place to identify,
rack, and address concerns i
effeciive and professional ways that
imprave working olatinships. Reguiar
maetings batwcen mara

rmoloyass are had 1 Gty proites,
Tsten to employee mput, denty and
address work barrers, discuss
‘employee developmerit, and
strengthen manager and employee
relationships. These requiar
Giscussions and annual performance
Feviews help ensure 3 culture of open
and continuous feedback

physicalo
ommoaated unfavorable
d\scha e o ey senice o oiher
categories defined by faw. If Nu Skin
e ot an gty bonguct
violates this policy, it will address the
nduct offectivel.
Code of Conduct
Nu Skin Code of Conduct sets forth
high standards of ethical behavior in
financial, interpersonal, and community
matters. Quarterly global raining is
conducied. and employee partcipaton s
cantinually monitored.
Informaton it our Code of Conduct, In
2024, 0 0%

ioyees are
encoufaged (o Toise concerns {0t
manage? R partror o el
Gepartment ‘make s Health
Workpiace Hotine avaiable for amployees
101ap0rt concarns anonymously, shodia
they
Whistieblower Policy
Glgt ol are i place rogarding
mployee forsubmision of
Compaints or concems regarding
SeeBintng ond g matrs.
Vitations o 16gal and requiatory
Teaurements, o N Skin Code of
chauct Codntaleoor happens

Compietion rate of the Code of Conduct
training.

throug v
Skin proactively commuricates the
whistleblower poiicy and programs to
new employees when they partcipate in
the Cod of Conduct training,

publicy available nformation about our
Whistiebiower Policy and Procedres,
see our Code of Conduct
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Trainings

SOCIAL IMPACT

At Sin, we workto provide a multude of ways for gur employeas to coninue ther progression nlearring an careers. n

addiion 6

iscussed, we offer the

IMPACT Learning Series
1n 2024, we continued our

By S on A enuny o
each employee o increase personal
impact and add greater value as we
Work to achieve our company’s vision
o mislon. AT govalcmpleyees were
invites essions where

55 i their oles. The complete

0 employees

Thambers of ol masagement 162t

faciltated discussions on topics that

raiierced how o ncrease dac
mpoyeet mpact threugh modelng

Ver 10 Waeks i conort forma
Particpants engage in ive sessions to

discuse the material and collaborate on

best practices. Thiough 2024, 48% of
a0

he Ny Skin Way.
Pth sossion induded tools and
resources for adallional learning
opportunites.

directors had
taken partn Ny Leader ) osteing
Strong leadership throughout Nu SKin.

for growth:

Leading and Learning

1n 2024, we began Leading and
Learning, an iifative dedicated to
uivating the ciical sk necessary
fo successful leadership within Nu Skin
A rogram serigs invites al
levels of leadership for discussion on
timely leadership opics. Four sessions
were hosted with corporate people
leaders as a piot program, and then one
session was Introduced 10 al global
people leaders.
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Inclusion and Belonging
As part of the Nu Skin Way, we are

Gncouraging, and empowering diverse
inciaiat o prspecies e sipre
3 lobal community where overy
Spioyes, entreprensur, and conaumer
o an o3 sunse o begnang
Sl incionaticsion Goonl

positive outcomes for ampioyees at
everyTauchpoint i thelr xperence
and [ntegrate inclusion int

Business strategy and prioives

SOCIAL IMPACT
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2024 Employee Resource Group (ERG) Activities:

MOSAIC (Mutticultural Organization
Supporting an Inclusive Culture)

MOSAIC (Multicultural Organization
Supporting an Inclusive Culture)

extoror ofthe acly by updating the

paint on yard games and was!

Windows, n Dacember, they assembled

500 meal kits for local families in need

through the MOSAIC ERG's service

B0t wih the Boys & s Clubs of
o

Pride at Work
Tne Prideat ork €80 conductod two

SOCIAL IMPACT

Women Rising at Nu Skin
As part of our ongoing commitment to

ot
our company event celebrating National
Coming Out Day. they assembied 2,000
personal care kis, n Dacember as part of
the company Holday Party, they
assembled 500 kits I backpacks
containing clothing and other essential
items for people experiencing
homelessnass. The Youth Resource
Center provides emergency shelter and
other services for youth aged 16 to 22,
many of whom identity as GBTQ+ and
are experiencing or at mminent risk of
homelessness.

well-being, the Women Rising with Nu
Skin ERG partnered with United Way to
assemble “Welcome Baby” kits for new
mothers in need. Each kit included
essential baby care items and
handmade biankets donated b

Siching Hearts Worldwids, along with
Nu Skin personal care prodcts ta
Suppor the health and wel-being of
new mothers. This niiative underscores
our dedication to Upiiting the local
Community and fostering maaningful
partnerships with local nonprofit
organizations
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A fundamental aspectof Nu Sk et i s ssion
for Good” throughout the world Where

1 Eamen ge acmeve“g Anroueh s busness, Hy Skin
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partner oundations 0
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e N Sk Foro for GoodFotndaton
 United States.

4.6 million

d donated mor

30 million meals
hrough the Nourih the Chdren infiative,
food an

N Skt afflates, customer nd employess

Nu ki prtnred it orgaizations o mpoct
moro than

30 countries

The Nu Skin Force for Good Foundation,
headauartered i Provo, Utah, donated mors than

1.8 million USD

70 VARIOUS CAUSES AROUND THE WORLO.

No Skinseta woridrecod il forthe
oo Bac o K1
2,196 volunteers
packing mare than

550,000 healthy meals

SOCIAL IMPACT
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Nourish the Children

In 2002, Nu Skin started ts for-profit
Kounan the Choren naiie, focusing on
alleviating food insecurity and mainutrl

Woridwige. Thiough s itatve, Nu SKin

7 neca. For every elgh bags purchase,
Nu Skin donates one adaional bag,and
one ndiidoalpurchases fve bags 3
Single order: No Skin donates one
20dhional 5ag

In 2024, Nu Skin achieved the milestone
O ore 850 o meals purchased

were distributed primarly in Africa, China,
Southeast Asia, and Latin America.

SOCIAL IMPACT

NTC Disclaimer

N Siinis  for et it

IN 2024, MORE THAN

30 million meals

WERE PURCHASED AND DONATED.

o of utrional and skin cae procucts and i traded on the New
e Ehfe Rl o S v

Wi othe Sk pro
Maran rom sach oas o

imers to purchass Viamet rom o Skin and Gt It chrtae
ok conples o iobion f e manorched o 1ot o

5 cstbution, and i, A i case
1 commiasion and o Sin 29 » rof

brand st are pa

Viamten:
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Impact of VitaMeal
One afour prinina harity partners, Feed
the Childref, nc. (FEED).
instrumenta in distbuting yitabe! in
Malawh, particularly thiough an intative
fundeq 8y USAID 1 2024, his mportant
progy iz00 nutiion s,
Snchealh iterventions, wit Viameal
playinga crucalcl n s success. The
aval\a ity of Vitabieal at chidcare centers
s resuited in Improved attendance, with

impact that our partnership is achieving in
the fight against malnutriton.

Each day, in nearly 1,500
community-based chidcare centers
{CBECs)throughout Malawi, chdren
recoive more than just a mes!

Teceive nourishment that suppov\s their
growin and potential, Trough

Eontinued gbnerosiy of Nu ks
S S, s ibmar, e
133,000 chidren i Malawi undar the age
of five received nutrtious meals
consisenty n 2024, Ths s more than a
feeding program: 5.2 power
B it e and the
foundation of 3 brighter futurs

SOCIAL IMPACT

The Impact of VitaMeal in Malawi, Africa

« Improved Chilg Health: VitaMeal delivers
essential vitaming and minerais that combat
mainriion and help chiren grow sirong,
healthy, and ready to

28 Bort or Ealy Edvcation: With consistent
meals, children can focus on learning ar
Tvaiopment iy 1 rounawork tr felong

Sirengthened Communties: VitaMeal

and community leaders to support and sustain
the well-being of the next generation.
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Global Community Outreach

In2024,

brand affiiiates o get involved in making the world 3 bt avr

In‘otal,trough Ny Skinand s famiy o employece, brend tflates, and custamers, more than $4. milion was

donated o ocal causes throughout the worid. In 2022, Nu Skin's community efforts centered around bettering children's.
alth and wel

This section highiights some of 2024's many projects.
Greater China Children's Heart Fund and Southeast Asia Children's Heart Fund

‘The Greater China and Southeast Asia Children's Heart Funds support
3.cause hat s important fo the Nu Skincommunty.These funds work
e chiaren whe'

reater China and s ila Cricreis HeartFunds work o
Siirecs iha bamrs famies face n recemng neeted ¢

Inreater Crina, donatons rom brand affates and employees
totaled more than $500,000.nadition, volunters istd hospitals
10 do actlvities With the children, and a gratitude banquet was
iththe famites of patients o ceebrate the ecovery. In 2024, these
funds provided 364 life-saving heart suras

‘The Southeast Asia Children's Heart Fund donated nearly $900,000 in
2024 1 provide 1045 heart surgeris for underprivieged chidren

Sfiates et Chire b Nsplai, Wherd hey Ganvered vhamns,
school supplies, activity bags and other necessities to those
Undergoing these critical procedures,

i 32,000 surgeries have be
e Sraater Giina and ot

e been performed through
st Asia Childrens Heart Funds.
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Employee Contributions
Skincorporate amployoes can
Eammpa(e inthe Force for Good
ployee program Thvoughb\ heelty
payrolldonations, this pro:
Entoursgos amployeed to ampower

global communitie

Employees with opporunis o find
meaning and connect with Nu Skin's

challenges—many of whom are newly
mmiarsted 10 the United States. With the
12 AN Skin amployee donatons he
Eolndation prd sponsors the Center
Summer Cedming Program, which in 2024

SOCIAL IMPACT

sl and understo roawrt
Conservation strategie: ing
{he next generaton 1o care for and.

protect the natural world around ther.

providec safe,
Diured aetitios 8 mors thah 10
liren during the school break.

impactiul level

1n 2024, the Force for Good Empioyee
program partnered with three local

200,000 to these organizations through
this program.

SHE Tech Explorer Day

Another impactful, employee-diiven
iaive (s yea was ouf supportof
fech Counci's SheTech
5o Say- ore han 3,000 hgh
school girls explored Careers in STEM at

Beyond the employee
Gohations make posate 13 scdnions

n Nu
Skin employess and the Nu Skin Force
for Gond Feundation roudy partnerca
With the aquarium 10 help establish a
Paitat for the Komodd crsgon. Togetner,
e made it possible to bring this

creativity, personal development, and
‘Community connection. These include
chol, STEM education, martal arts, art
erspy, a3 variety o el e,
and calebrations—ail designed

here it
now thrives as part of the aguarium's
Conservation and education efforts.
Nu Skin also hosted two memorabig
‘community events at the aguarium for

indjoy
in (r‘\z s of the chidren and thelr

Loveland Living Planet Aquanum

Utah is the second driest state int
U8 3 ks e scosysems face

incréasing challenges. Through support
ffom Nu Skin employee donations, the
Loveland Living Plariet Aquarium brings

ral Nu SKi
employees voluntesred as mentors
quiding students as they developed and
picned creaive soiuons 1o eal-world
problems.

United Way of Utah County

Thioughitspartnertip with Unied Way
of Utah County, Nu Skin supports the
Soun Frankin Community Center,

iich miles

10 classrooms across the state—reaching
elementary school students in Utah to
inspire then {0 become excited about
Science and to assist them In becoming
ifalong learners.

Aquarium educators it schools with

iive animais to deiiver h

inGuiry-based lessons that xplore how
plants and animals adapt to tans

oring vanty f o g ebonomic

sessions help students buld observation

gnd Vadison House, weleoming guests

for an evening of exploratior

comecton. This pathersip continges
lake & meaninaful difference i the

1995 of Gran tamis.
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Thanksgiving Point
rtnership with Thanksgiving Point, N

S e ra et nor accesaio
ol ana S aaran o Though
SSPERS e oy o o,
B ool Sy
eionces an Tk 1 Sehoirsnps for
Stlants from low-ncome "
b ey i con
e, nd row ey s
o

mpioyee contrbutions also suppor
ftchads AL an e Bt oper

Products with a Purpose

Throustout 2026, Ny Skin donated more
5900 uns o precuct o various

ovgel\\law"s ‘Some of the produ

Gohations are the resul of &ustomer

Ustomer mples of the
pruauc( Gnaions e hw\ene products
Given 10 people Impacted by huric

S other aikasers, prsons care
products for womerie shafars, and
Fdiiviamins for chidren.

SOCIAL IMPACT
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this year's Force for Good Days.

United States

In celebration of ts 40th anniversary, N
Skin made histor a s LVE Wost saies
conference by setting a new worid

i for the Vst Pecpie Packing Mea\ Kits
in 24 Hours Held at the Salt Palacs
Convention Center m sau Take Gy, e
event brought toget

e teers e N Son atiates,
ampigyees,and partners_io

than 550,000 healthy meals for cm\uren in
need across the United States. Tt

miestone senice pojec,neid rom Jul

3PS Ut sz Nu»‘ger Flont, Suire
Coca-Cola, and Asbury Automotive Group.

Korea

More than 40 dedicated vokuntaers came
togetner s serv ther communiy b

cking 400 unch ks forlocal chicren and
heir families. In partnership with
Vion Korea, these ks were clstrbuted to
Support familles n need of essental meals,

Mainland China

Nu Skin Mainiand China hosted a three-part

celsbration in honor of Force for Good Day
and Hord Envionment Sa. ore han 100

'5‘32? oy spomng 3 oo, benstiing

Taiwan
Nu Skin Taiwan held a donation drive that
cplected 337 piocesof clothing and 41 pars
of shoe: Kaged, o
Sovered the fems 1o Stopd Vmemnlmnal
Miniities,which ltued trem

5t Ailca i nesd of proper
Glothing and footwear

Japan
Skin Japan made a poverful impact by
collecting 7809 food items.—equivalent to
spproumately 4800 pounds o apport
e parent husendi hrugn Socon
Hafveck Japan. Adationaly,
assembed 500 schod 2o s for
aieas affected by the Tooky
e
Slucation and racovery

The Nu ki Paciicteam came toget
assembi g5 fled wit Nu £
Hiodues o Parems 314 guaran
e unoer o cane St eaimoet. o
parnersip with the Kids wih Cancer
oundaon, hese houghi packeges were
distributed t 54 Austialia,
Gfering coors anc support t famies
during an incredibly challenging time.

SOCIAL IMPACT
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Force for Good Foundation

o Skin Force fo Good Foundation was
estabished in 1998 to

Spioyess, brana it and s to
Concentrate on improving children's Ives.

Table of Contents

AMessage From
The CEO oridwide.
‘The Nu Skin Force for Good Foundation
S focuses on bettering children health and
weliness throughout the world. In otal, the
Commitments: Nu Skin Force for Good Foundation ai
People, Planet, Global Headquarters donated more than
rotuct 1.8 millon USD in 2024. Contiibutions from
soverl sistor foundatons 0 uppert our
force for good efforts in Asia are included in
Pockel knpaot the total giving number and are ighiighted
nthe Giobal Community Outreach section
Sustainabity above.
e s secton i shoucasesome of e
o O S iatios an ihe projects anded
ESGIssues 2024, For more detall, pisase vist the Nu

Board Govemance. Skin Force for Good Foundation website.
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Seacology

Foundation
partners with Seacology o provide.
Innovative solyions oreconamic
challenges and environment;
preservation Tho unds for L~
2ome directly from Ny Skins profits -
rchased from N

Seacology pariners with ozl isanders
o protect marino nabitas. n

Safeguaraing hese habias, Sescology
consirucs scnools, commuriy centers,

, Bras
Replanting and protection of 75 acres of
degraded parian forest in exchange for
the refurbishment of a community hal
and agroecology support.

Manoka, Cameroon:
25-yearprtectionof 24713

iangroy ange for clean water
e St clectfation or 30
RouseRolds, and soap-making training,

Gikidang Village, Ind

Erotection of S86 acresof tropical

forast for 19 years n exchange fora
o Kindergarien: moniorng pos and

agqupment. SUpport and

water syst
improve th ives of hicren in the
vilage

Sascoloqyropors tatforover 25,
years, it
soresof gang! namm Wi supoort
riaton faheing s yas aiht
projects were carried out woridwide
frcluding:

Rative trae seediings.

Sitio Lapat, Philppines:
20yeareanionsro 1238 ace
wabhed ey

o hycraelectcty systam servin

Rousenolds, m.m.vcekm s

Voiceof the Sacred Ocean, Cook
Youth ambassador program launched to
advocate for conservatlon of Marae
Moana, the world's largest marine park.

‘Gamta and Magei Villages, Indonesia:
Gngoing protection of a 300,000-acre
no-take marine area in exchange for a
Kindergarten for two remote 1Sind.
vilages.

SOCIAL IMPACT

Ambalaomby Commune, Madagascar:
15-year protection of 19185
acres—including 7,230 acres of primary
forest—in exchange for a secondary
school and taining in sustainable

Coffee cultvation.

Ajetako Vilage, Marshal iiands
Jw 1,280-acre no-take

arine protected aies for i yearsin

‘exchange for a cuitural cent

Bresan an toach Marsnalese.

fraditions.
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School of Agriculture for

Family Independence (SAFI)
ince 2007, Ny Skin has partpered with
iheSchoolof gt o P

nSopendance GAF 1ot e v

programs at SAFI, 26,654 families have
Been trained on the SAFI curriculum.

‘SAFI proriizes the g of its

families with knowledge, skils, and

throughou the region. This
sccompihed trough o diterent
prograr

1._An on-campus program that began in
2007 where families stay at the school
ond parteipate n  we>year curicuium
on agrculture practices, Progra
Cvalution efforts revesied (e p
raduates become more self-relant
fllowing the curriculum.

2. In 2013, SAFI expanded ts outreach
o dentiy and roinfeod famers n
communites throughout Malawi, This
extension program offers accelerated
raining on agricultural best practices.
Lead farmers trained by SAF then heip
1orain their neignbars on t

curriculum. The extension prograr

Relps SAF impact more households and
communties more quicky.

ogram
v

1n 2024, 21 families were trained in the
Ticad

faavi. Since the beginning of th

Stwdants,

wuheas
g om s oG

SAFIprlorizes gender eauity in
i training o

Tecratmant h 2024, 52% o on-campus
farmers and ead farners ained were

SOCIAL IMPACT

Wells of Hope.
Since 2016, he Nu Skin Frce for Good
Foundaionnas aimed to tacile water
scarciy issues in v v?
Viataw? Thiouoh s Wlls of Hope
rar, and with the support o the
iu Sicn Force for Good Foundation,

than 17,000 housenolds.
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Disaster Relief
Although the Nu Skin Force for G
dation does not proriize disaster rlief, s
effets toalvito sufering workwide nclude
. The Foundaton dedcates  poren
1T fonds cach vea: 10,355 those afocteq
by d\sas!elsg\obauy n 2024, the Nu Skin
undation contributed 10 the
olowing eaponses:

hrough the Buy One, Gift One campaign for

Epuch e predcte nNoveroer 2024, the Ny Skin
1 Good Foundation donated more thar

600 hygiene products to Gonvoy of Hope.

e products were distributed to assist

VRS o HurTcanes Helane and Miton.

« In December 2024, the Force for Good
Foundation donated $10 for each ful-size

along with a brief fundraiser
Good Foundation, totaled $:

SOCIAL IMPACT
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iD360", a Line of Clincally Proven

Supplements and Topical or Mertal

elbeing Sup

In2024, Skm\nunched MYND360, a new
¢ nsec for coanftive well-being. T ne

Is the cumination of ive years of résearch

and ciinical studies, featufing six products
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btter, stay focused, manage siress, and even
Support a strong memory.

effective through clinical research.
W feel this holistc approach will support
consymers dsies @ ve happier, eatrier
v

‘The MYND360 line supports mental
well-being in areas that matter most, including
sleep, caim, focus, and memory.

(YND360 Feel Calm: An advan
Sulthonat e (i
help you remain caim. Magnolia bark and
lemon baim extract work with clinically
studled L-Theanine for healthy cortisol levels
and reduced st

MYND360 Mind Full: Multtasking soft gels

protect against mental fatigue and Suppork
Temory and recai. A cincall proven biend o

sstmantnin, grape exract and viamin €
el support heaithy i

+ MYND380 Night Time: A clinical
upported and carefully formulated Sleep
Supplement with magnesium, melatonin,
and natural saffon stigma extract
asighed to help you fall asieep faster,
stay alocp onger and support better
ualty sieep throughout

+ MYND360 Sharp Focus: A supplement
10 support healthy brain function:
including mentalclarty, concentration,
and improved reaction time. Choline,

SUSTAINABILITY

bacopa, B and B12 suppert natura brain
function after ust one use,
oRncaDaulstas o o Cateine
&nsires a gradual release to avaid fiters.

+ MYND380 Relaxing Body Cream: A
e moituizing crean ormated with
topical nutrients ke calcir
magnesium absorbe Guickly to avold
facing graasy, ana the light, relaxing
mgvancz helps support a positive mood
enhanced feelings of wellbeing and
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o Tog earihercly lhoss w8
Sreen sppie Sserd Tetancs e
Soconilinabiodesadible cnana
Sgents, qenty remeves i, ol an

opuTRies Without stpping away skin's

Ina double-biind, study
With 60 hiealthy adults with moderate
siress, scentsts at princeton Congumer
Resesich observed e pact of

CBime tniqoe ngreclnt bana (- theani
{emon balm, and magholi bark extract) on
stress. This 30-day study found that 98%,
o paricipants taking he Fec! Cam biend

when clea(l"g Supplements, Nu Skin uses.
it oxcusive B Gualiy Process to
mainain stingent cusly, an

repor i
Odasonal amviouenuss and 8% reported
rbrovements i eeings of meianchon.

Commitments:
Peopl, Planet,
uct

Social Impact
Sustainabity
Corporate
Governance of
ESG Issues.
Board Governance.
Conclusion
Appendix

Gevelopmont an nd manuiacurng. The

scientific testi
SHention o dati 1 epaurs hat pich
product mests the highest standards and

s
Bisadaciias o yors of
g, ary

For ists studied Night
Time' blend of ingredients (astaxanthin,
gape axract, and i € o thar

D\aceho cnnlro\lea slud! With 100 heaithy
aduits
memory eion Daplems. The 12-week
stual

EGmpls wi
eaurements

Clinical Studies

Nu Skin scientists commissioned three

clinical studles on the key ingredient

Blends in Night Time, Feal Caim, and

Mind Full. Scentists Studied the unique
lents in Mind Full

ut melatonin) designed

toimprove s\eer\naduub le-bin,

placebo-contolied sudy with 40 heatty

Salits with seif-raport

Gisturbances. The 28-Gay Stuby four

That 8O3 o partiipants akihg he Wi

l len reportedTealng st owsy

when Waking up and 96

Imirovement i thl seep quany

cognitive performance and episo
memory vs. placebo, In additior

iicians faking the memory blend of
Ingredients nad astatstically sgnifcant
ncrease n

They alo reporied o statisicaly
significant decrease in a biomarker of
Oddative stress.

SUSTAINABILITY
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redients were

In atgnment with Nu Ski's 2030
mitment to make all packaging
ecycled, recyclaie, tecoce,
fousabl.of renewable e MYND360
line features innovative pouches that
SVoic W3E1S s promote sustamabiny
hese invaive pouchas use
lastic and 81% lowe
rom shipping and manufactur
wadilonalpackaging. The YND360
pouches avadedz 3 tonsofplastc
o Soga it (55t 5 miis o sales
“hen compared t0  raditional
supplement bottle.

Product Commitments
We are happy 1o report the following

£5urced 32 RSPO Mass Baiance. The
RSPG book and claim model was used
for the Temaining personal care
paim-derived ingracients.

230.In Progress - Ahead of
Ehange s our packaging o be
recycld. ecyclabl: elsabl,

Product Safety & Quality

SUSTAINABILITY

Ingredient Standards

N Siin focuses on ining the best
it b0l G oAt snce
hax oduced e ones auaty
perssnal cae pOGUETs Using & winin
Bmbination of movanve marecients and

To meet our interna safety standards and
enstre ou preducts maintain the ghest
quaitty and efficacy, we keep ourselve:
ifformad about in
quiations, and consurmer

product are afe. ethical and of the

ighest qualty s i cental t Ny
s values. e do ths by logking at
heecyeiof sach e know

hat oo product aaiy € felected by

Impact of our product portfolo.
2019 - Complete

Created an environmental impact
Scoring System 10 865656 ot products.

production, as well a5 a product's mpact
on'a bioad group of stakeholders.

65 Quality Process

Eoncerns regarting chemicals

In addition to adhering to regulator)

requirements for products across all our

arkets, we mainain a s o resticta
mwedmn\s that serves as a guide for both
future and existing formulations. Our
Nutricenale ne feaures clean

‘our worry-free list and

maiies oo Commmant to ensuing
conslmerconidonce e saftyan

and quaity
of our

Conclusion
Appendix

po

Assessed, scored, and improved the

environmental Impact score of our Top
roducts,as identfed in

Claniaod fo Sur Gevaigpaont o
manufacturing processes. We maintain
quaity, efficacy, and safety controls at

officacy

We adhere to FOA quidelines for the
development and {esting of
over-the-counter (OTC) products. When
applicable,

Tesults that ailgn with our ambitious

‘Assessed, scored, and made plans to
improve the environmental impact
score of 100% of our products,

2024 - Complete
Source 100% Roundtabi

SEiabl pam o1 (RSP0 at a mass
balance level,

+Modified: 75% of personal care

jovernment requlations. The cornerstone
Slourproductscongitentquay s our

85 Quailty Process. This proc:

encompasses  series of gorous, gty
integrated activiies and involves multiple
laye of scintic testing na' mmcmm

attention to detail f ng
oniious colaboration and a colective
commitment to qualty.

requirements for many of our products.

Nu'Siins qualty standards require that
o roces o produced fcilobrat
ol ocedures to o
T Sk Ayl La0
potu ek

Taclites Adconalh e partnar with
manufacturers who adnert



Table of Contents

A Message From
The CEO

Report Overview.

Commitments:
People, Planet,

‘Social Impact
Sustainabilty
Corporate

ESG Issues

Board Governance
Conclusion
Appendix

jovernment-mandated Good

(PIPS). We also offer consumers information

on ouf sustainabilty website about a select
‘and our philosophy

Science plays a vit
Comriant i formiagng Drodueis by
combining natural and synthetic

ingredients. While nature supplies many
sae and effeciive components, science

y
related 15 sach.
accurate descriptions of product benefits,
Comprehensive ingredient information, and
Usage nstructions.

peptides, sodium P
tocopherol (vitamin £), aipha hydroxy acids,
polyhydroxy acids, and Avobenzone (a
mscreen hatpriects aganst UV rays)
With cts woLidnt
delat that soven, ol g o cosmetc
benesand protecion, Ctver ngadints

vesareessenha\ or
Brovding \mfnvlam safey and
antimciobalpropertes tat e maintan

it qualty, safety, and effic:

Ingredient Transparency

Yo contnualy seo woys to rovide e
and m 00Ut ( oUr

Cansomers:upoing out founding panciple

SRl of the good, ..é'»e of the bag:

1n 2021, we published the first version of our

Ingredient Dictionary. This ongoing project
nance consumer awarondss ol
i

aim to ensute 0
Televant and subs(anl\a(m NS e
Sclan

iGsing St g Tesomchu oys o
Grucitroe n Ulzing cuting-o
echmolages and msrooathg ehective
levels of ey ingredients.

Animal Testing

N Skin advocates forand subscribs fo the
ethical and humane treatment

welas the prtamion o humars healaria
safety. Nu Skin does not test its cosmetic
products on animals, nor do we ask others.
0 do S0 on our behalf, except when required

and safety. Nu Skin's nutitional and herbal
products are intended for internal use, which

maylead some raguatory agencies o
Sipport human

natural and synthetic. This evolvin
dictionary enables consumers 1o search for
theltproguctingredients by name and
includes Information about how ingredients
function within a formula,

For frter nformation about poct
roducts, consumers can access detas
by our product experts through our
pum-cw ‘posted product information pages

Rimanaly. scherng o he le\evam k4
approved treatment protocol

SUSTAINABILITY
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Sustainable Product Packaging
102024, a5 att ofour sustainabity
eﬁuv\s‘uvvmﬂucl ackaging,

Sl lunched a ol vocion of

systems for four additional ageLOC

SUSTAINABILITY

Product Sustainability Claims
productcaims,whethr egarding efectiveness, ngredient sourcing, o recycled content
inpaciaging,dighate ot he corbrat evel. Trése clamsare substonited and
approved by Sutject mattr experts, compliance teams,and fegal et Corporate
s ae then reviewsd by i6ams ihsach market o ariure complance wih oca s
hslated into

nd afflates and consumers

ﬂ!\

REDUCE

onoYCLE gy REURE

Acrass ourentire porfolo of
products, our
environmental m-ams rave
auoideghe se o tong o paper
% tonsof pasic whi uiEng
ot than e of recycled
plastic and 3.6 tons of biobased
fenewable plastic.

bra
{ouah BroGuct Infomaton bages. oGSt Sspiay pages, and peckagig, The rocess of
oG SLatananty st aing cons 1 1 st secton o productd5piy
pegesk s o opresen tsiananly navatves Hared o shanabie
pa iy
.cmm%.a by an oxpanstory Satemont Th S e Tesiosocn

gl ot Spechic Suanabiy stement Wi S cams and
Guided b( Icons s ctnr Tesorces Nu S bran afate re ampowered
St hiormation lhey ek o ind and shar

Hespon ible Marketi
i et W.a o qu Te

Gecisons, and o
EcoBeauty Score

102022, Nu Skin oned the EcoBeautyScore Consortium, which ams to develop an environmental
impact dsessmont and scoring ysio o cosmetc produca, Iy 2024, tne Consrim fomalzed
15 Siructuro 26 & honproft and bécame tho ECaBaautyScore Agsaciation. Tho ASsociation now
Consist of Stakeholdars fom tho cosmales Indusiry and i soan a5 3 0ToUNADIBAKINg INATIVG
Rt onabies Consumers 10 Mmake Mors Informed and susiainabie choices

The Associaton s making stides on the comprahensive snvironmental

(oD of 1 produet oo Hodycle Sy, ha EoobaatyScor wi enhance N s
afons toaffctvey communeats roduct susanabilty 0 consumers.
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Sustainable Device Criteria
Nu Skin developed and launched its
Sustainable Device Ciiteria n 2023, As
part of our ongoing efforts to
Sontinualy mroud ouraward wining
abished achiovement
Citaria i four categories to o
‘snvironmental and Social hnplovemenl
e four categories are: Eneray an
Power Efficiency, Robust or Repaltable
Design, Sustainable Materials and
Manufacturing, and Sustainable
Packaging.

These crteria serve as a quide to
mprove ihe sustainabiy impactof
devices throughout thlr enre
ifecycie-design manufacture, use,
and tisposal. Whia not svary device is
Sxpectéd to meet all he crltera,
aehivemant Ih aach category résults
in devices that our brand aifates can
e pride in using and Sharin.
Environmental Responsibility
We conthuallysesk ways toprirtize
the responsiol Use of o p
resources noursupplychane
Toducts, and globa!faciltes. Whie
e Rave age signiicant progress
{oward our goals we recogn e that
there is much mr to accompiish. Our
hope Is that by racking the data
provided in thé folowing section, we
Ean'continueTo mest anexcecd e

SUSTAINABILITY

WORLD:

#

oy ‘ZXTJ‘J

Environmental and Social Management System
Throughout 2024, Nu Skin continued implementing and operating an Environmental and
Soclilvanagement System (ESVIS) modeled after 50 14001 requrements The purpose
aft sk ESHST 6 provide  framavork for protecting e evianment and
onabitaniswile bei) Juapiobi o responovs 10 18 SvONING hatule o socas
economic, environmental and other isues. The ESUS follows the-Plan, Do, Check, Act
model outined n 150 14001 guidelines, Successful implementation of the program aims
It

Improve the impact on the environmental and social outcomes related to Nu Skins
operations by preventing or mitigating negative impacts.

< Miigato ptentily adverse effects of anvironmental and socia conitons on the
organization

RirSein, ang ay the oundation for

future Bolcies, bograms, and
raciicos that will shhance our eistin

Envtonmental effors ?

« Improve 1 particularly
regarding the products and their lifecycle.

hieve financial o benefits and socially
fesponsibe aernatives

= Improue the igentication, miiation and aily tolverage socaland envionmental
e lging wih 4
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WE ARE PROUD TO REPORT THAT IN 2024,
EADGUARTERS RECYCLED OVER

104.27 tons

OF MATERIAL

SUSTAINABILITY

Sustainable Policies
Environmental Policy

1n 2022, Nu SKin published its Environmental Polcy, cadifying practices and
perspecies i organizatonal oy The polcy Gutines he framework used
nd overal envitonmental performance.

Deforestation Policy

1n 2022, Nu Skin published its Deforestation Policy, which outines the company's
‘commitment to identifying and mitigating deforestation.

Energy Savings
We have completed lighting retrofits at the Nu Skin Distribution Center and corporate
headuarters, convring moreofou lghting 19 LEO and nstaling smart sensrs tht
trn off the Iights wi forsachioved (E€0 Gola
T ation S v Conetlcton when 1 yas balt i 3008 nce then, i o

iocations have attained LEED Gold status for new construction or comimercial mlenuvs
These features and certifications enhance energy efficiency, supporting Nu
energy-saving efforts

g further its
eifects. The.

responsible stewardship of resources and waste woridwide, through strategic:

partnerships, effectiv

endeavor,

2024, our global head its waste,
equivalent to 104.27 tons of material

Corporate Offices & Main Distribution Center Waste and Recycling (in dump tons)

E—Tao "ot Tooma — Taos — Tooaa |
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Many of our

have replaced all single-use paper bags
wih eusatle shopping bags. Nu Sin
50 colaborates Wi a company n

Gtan it emphasizes suswnab iy ana

vere oot i o
inaes 13 monfor
Sy bt rttaton iy
Both domesic and ner
Fansportaion parters Ihe Gompany
the

‘number of

facilan
single-sieam ecycin (paper plasics,
etc.) and making it easier for our
employees o recycle. Addrlonaly we
have partnered with Les Olsen IT fo
Tochele ol omer waste and caridges.

Transport and Logistics

We priortize ogistics partners who are
committed to sustainabilty and invest in
Initatives and programs that enhance
thelr social and environmental
responsibity. This year, we favored
ocean and land freight over ai feight. In
2024,

the EPAS SmartWay program in the
future and Is committed to better
tracking and promoting sustainabilty
inilatves slongside olrlgitcs
<N S

martivay ana susumamh!y intiatives

intoour carr slecton
nCouaoe baricIpauon e EPAS

sus:annammy and SmartWay programs
among p:

CARB Compliant

1n2024, more than 59% of Nu Sin's
exportedUS ik snipments

SUSTAINABILITY

Utah Sustainable Business Coalition

tu Skin is a founding member of the Utah
ustainable Business Coaltion (USBC).

Yh-s mmm 5.2 growing organization
mprised of business par

export volume (by weight) through
urface mthoas, nluding ocean
freighters and trucks, Aligned with
iniatves estabiisned in previous years,
e prefer using clean trucking options
when not shipping by ocean freighter.

Smar!Way
Wy progra

Dariipating yansporiston pathers
rack and make progress toward

ey o suslamabmw
1 prom

) wtiized

cHbesand

stringent Calfornia Alr Resolirces
Board (CARB) Diesel Engine.
Requirements, which require heavy
{ucks and buses 1o use engines fom
2010 of newer by 2023

150 14001

Nu Skin documents its engagement
wih cerifiedlogisics parinrs ang

ioad capacty fous aptimizston;
oo ffcen g Yo w70
demand and suppl planning

B monitred Shebiy aricoaton

A5 of the end of 2024, 40% of Nu Skin's
international transportation partners

ack and
pursue partnelshps with those that
Fave ottaine or e seeking 15
14001 certfication.

Cultivating » communty of skiled
Sustainabilty professionals n Utah. The
coalition continues to host regular events
Snd networking opportunities for over

560 members.

iy Skin uses ts unigue position to
Sihance ths organzations obecives: o
fead,impact,network. and collaborate on
8suués that affect not only our busines

but .unwmammunmm. e worid
welive
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Sourcing and Suppliers
Paper Products Sourcing

We are comitted to reducing
deforestation by sourcing fiber-based
packaging from certfied sustainable o
700% recycied sources. This will help Us
achievs our 2030 goal of yansitoning o

AMessage From aurpackaging o b recycied, fecyciabe,
The CEO reusable, reduced, or renews
O aitnis can thd soscamas sourcing
acdtonai, Nu Skin s working o ensure
that our paper-based packaging is
Commitments: - party cemfeu olieadiy
People, Planet, international forest standards, which are
Product CStabished to suppert sruroAmantaly
appropriate, socially beneficial, and
Social Impact ‘economically viable management of the
world's forests.
Sustainabilty

Corporate
‘Governance of
ESG Issues

Board Govemance
Conclusion
Appendix

Paim Oil Sourcing

foim tis o mporan ngesent i o
Skin personl care
onteed sceardng o theoundable oo
istainable pam O] (RSP} standards,
Supports haing deforestation.reatin
Communiies anc workers farl, and
protects widife and the environment, By
Soueing Suetanably bised on k0

4 Skin an ize ths
Sirntathatacion wle Sy to
Preserve oiests, pecpie, and widie

8y utlzing a combination of the RSPO
mass balance and the book and ciam
models, we contied our commimentto
sourcing 100% of the paim an
pain-erved ingredints for e parscol
e products in 2024,

SUSTAINABILITY

e sourced approxnately 75% by voume
ofouraim o derted ngreents fom
mags ba\ance Sources. The

Whose palm o and palm oll defivatives
cannot enter a fully certified supply chain.

1n 2024, Nu Skin continued is partnership
i Socal Accountanifty nternationa
(SAI) to address social issues In

i e somirites

chidien and thel amiles affecte by tis

Issu Tl opresentsprogress i cratng
"More sustainabie and responsiole

oilindustry that anrmzes the w:"are o

its workers and fespects

Rl For more fomaton vsH.

hitps3jyvolceprojectorgl.

Supplier Sustainabilty

102024, Nu Skins suppler sustainabiy
efforts concentrated on engagin
Tmatersl suppiers. This Intatie gimed to
Identify environmental and social isks.
associated with the ingredients in Nu Skin
formulas and to allow suppiers to showcase
thei exemplary eforts n mtgatng rsks and
ennancing impacts. We assessed supplier
responses and e cltranty co\labﬂri(mg
hose who recelved low scor
“nanca her susianabily igtves.
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Policies and Procedures
Conflict Minerals

Our Conflict Minerals Statement is shared
annually with supplers in our direct supply

This agreement includes a requirement to
omply it he United States Foreign
Cortt ractces Act I ude

T Compianca wih
o ihar apoicasioan cormipion or
anti-bribery laws in various I

products i xplains that fu Skin does not

Confict Minerals Rule. We expect our
Suppliers to extend this requirement
vaugh ineft upply chain and o eguiary
survey thelr suppliers and perform due
dligence a3 necessary o very complance
with this polcy.

Policies and Procedures

Nu Skin is committed to following al
relevant labor laws wherever il operates.

'e company firmly opposes human
trafficking and slavery, expecting the same
commiment om s Business pgrtnrs

Supplers. Furthermore,
veqmves natsupplers ent enier mm supprv

Digares tnem 1o ancie at iney snd
ihelfsubcontractors comply i ol tate
national,or international regulations

Goncerning ethical and resp

Standards of behavor, nciidng wihout
fimitation those deaiing with human rights,
environmental protection, and sustainable’
development

Sral onpoarding of
each suppler n our ernal unbeammq
process for new suppliers, we.
Questions hat brobe for Dmenl\a\
bparent confits of interest and,
Gepending on the circumstances, seok
extemal input regacing debarmert,
 reputational ssues, 3s well
22 ncniés avout SUppIerE cammiment
o atics and compliance. Addonaiy, e
Use thirg-party due diligence softws
onduct reputation scrgenings, focusing on
adverse media internationaly elated o
anti-corruption, nternational sanctions.
Watchsts andt biacklst,and ihe resence
ofany poiicaly exposed porsons i e
il m\aum\imp or suppiers with
hom ‘material contracts or who

S ocaied h higher cortupion 1ok aress.
For such suppliers, we incorpor
provisions In the Supply and Manufacturi
‘Agreement allowing us 1o inspect and audlt
thai records to ensure compliance with
the Foreign Corrup Practices Act an

other rolevant ant.-corruption laws of
appiicable jurisdictions.

SUSTAINABILITY
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Product Sustainability Awards

Following are some of the product
gusianabity avaras receved by FS

Ku'Sidn

2024 Global Green Beauty Awards
BEST NATURAL EYE/BROW PRODUCT

Nu Colour® Lash +

Bronza inner Bt Natura Eye/Brow

Product

SUSTAINABILITY

2024 Global Beauty and Welless
MOST SUSTANABLE HAND LOTION 5N

Epoch® Hand Lotlor
Most Sustamabia Sand Lotion 2024 Giobal Gr

Beauty Awards

BEST NATURAL SPFS0 PRODUCT
Sunright Mineral Su

Siver Winnor Best Natural SPFS0 Product

2024 Global Green Beauty Awards
BEST NATURAL BODY CREAM

BEST SHEA BUTTER PRODUCT

Epoch® Baobab Body By

215 Wi for Best Natural Body G

Siver Winner for Best Shea Butter Produet

Susnes ligonce orou 2024 Global Green Beauty Awards.
USTAINABLE PRODUCT OF THE YEAR MOST SUSTAINABLE PACKAGING
Noentats Pumgs Vi ¢ s Cotagon Nutricentials Pumps Vitamin C + Collagen

fost Sustainable Product of the Year ‘Gold Winner for Most Sustainable
2024 Business Intelligence Group Packaging
Sustainabilty Award »
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Nu Skin Awards and Recognition

Py
($)
X
COMMUNITAS
AWARDS

1w Skin CSR
A LEADER IN COMMUNITY
RVICE P

2024 Communitas Awards

ALeader in Community Service
Corporate Soca Responainy-

Striving for Sustainabilty
Nu Skin Southeast Asia and Pacific
Little Hearts, Big Futures: Championing

Childrens Heart Heatth Througn
outheast Asia Childrens Heart Fund

REEN BUSINESS LEADERSHIP
2024 Utah Green Business Awards.

SUSTAINABILITY

Nu Skin CSR
USA NATIONAL GOLD WINNER
"CORPORATE CITIZENSHIP
2024 International CSR Excellence Awards

Nu Skin
BAL IMPACT A
COMMUN TV ENGACEMENT
2024 Global Recognition Awards.
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Corporate Governance of ESG Issues
Risk Management

Under the guidance of executive
management, he U Skin Sustanailty
{eam Colaborates acress Gaparimants o
ideniiy, assess, montor and
Envronmental 3nd socisl impacis and isks
in'2024, Nu Skin continued lts commitment
1o aadriss envionmental and social risks
it thecrganzaton by impler
and continuously improving o
Environmental and Social Managern
System.This management system provdes
i wit 3 ramewor designed to
safeguard the environment ar
ThaBhants whie remaiing exiole and
Fesponsive 1o the evoiving nature of soclal,
jronmental, and other issues.
This mitiaive invoives a collaboration
between the sustainabilty team and
subject matter experts from various
Gepariments across the organization.

This fameviork supports Ny SKins curtent
intatives to ently and milgate ks

witin ur opera g ingredient
and packagig portaios Examples of
these efforts include Nu SKin's product

packaqing mprovements and paim o1
Commitments

manages social and environmental
Sy ks Boop wilhothar
blsingss risks within s enterprisa risk
management pogram. As a pubicl raded

in' financial reports
Fiahiaht signficant materal iske each
year on SEC Form 10K,

CORPORATE GOVERNANCE OF ESG ISSUES




BOARD GOVERNANCE

Board Governance
‘The Nominating and Corporate Governance Committee of the Board of Directors
es our sustainabty iniiatives, including environmental and social matters.

The companys CSR and sustainabilty eadership s responsibe forkeeping the Nu
Skin Execuive Gommitee nformed of Nu Skin socia mpact and sustanabity

Table of Contents Ll Bl g Koo - R e reports,and
presentations. The Executive Committee is key 10 the support for successiul

PN Massage From fmplemantation and priortization of Nu Skins sustainabilty and soclal impact

The CEO

these

acivitias and the themes discussed in Tis report and i responsibie or overseeing
Nu Skin's plans and practices related to sustainabilty.

Commitments: .

People, Planet, Carbon Footprint

iy Nu Skin is committed to reducing its impact on the environment. As part of the

Py ransion '3 low.Sarbon econdiy, we are measuring and eportind he carbon
No

Sustainabity process.

s Methodology

Governance of arbon inventory adhered

ESG Issues. Gas Protocol Cw;rura\: Standard when measuring and tracking the Scope 1and 2
emissions of ail Nu Skin operations, including financlally controlied subsidiaries

Board Governance. A ongeing ure operaions.Eissons o reported i carbon loxce
equivalent (CO:

Conclusion Scope g8
veficle fuel, and fugitive refrigerants. The total location-based emissions for 2024

Appendix are 3,860.89 metric tons COZe.

Scope 2 emislons refr to dirct emissions that resut from the consumption of
decticy o other entie: ted by
gy Consumvlmn 'by carbon emission factors, ushg ither a

Gas Protocol. Locatlon-hased anissions, WHEh Use nission factors based o the
location of energy consumption, totaled 11,472.91 metric tons of COZe.
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Manufacluring Water

S Nu Sk commiment o sustanatle
manuhcturm&‘pvach e empiasize opimizing
Water usage thioughout our prodLICton processes.
Fecoqnzing water s s valuabl and Imed esotrce,
s 2 cricial ingredient i our products,
mplemented siategés o educe consummmn. \mpvove
efficiency, and lessen our environmenta impact
Sermonsiates oar commiment o o ey
2l excellnce wih fesponiile sewardship,
SLing that svery drop matiars as we Strve for 3 more
sus!amz e Tuture for obr communties and e’
armonizing Gperational oxcelience i
wardp, ensuring that every Gop
maRers g i v foF s Tors SUstanable i fo
Gl communities and the pianc

Data Privacy

Nu Skin is deeply committed 1o the relationship and trust
e Rave with Consumers, and e ake ourda protecton
and privacy responsibilties seriously. Nu Skin relie:

heaviy on nformation systems o operte s nusmess
Bland afiates  amloyess. AS ch wé

committed o conducting business ethically and meetin
the laws and regulations Governing our giobl operations.
Our Boardof Diectors ayd maniagementnave developed
a corporate governance framework o provide direction
and oversight, meet va%u\:wvy requrements, and fufil
our responsibities to stockholders.

tent with our core value of being a force for good,
R cammitted o proteein 1 peroonsl ot 1
our consumers, brand aflliates and employees through
our privacy and nformaton securly pracices OU
information securty and privacy programs are governed
a1 the highest evels of the organization, inclsing
oversight from the board-evel Audit Comittee, Our
global Privacy Notice informs consumers about our data

CONCLUSION

ing practices, and our information privacy and
Eccinty polcies inclide topics such a6 data Randing and
classification, acceptable use of Information technology,
third-party risk management, training and awareness,
reguiatory compliance, and ifcident response.

Our privacy and Information secuity programs partner
clselyto sddres ik rom curentand potetal
o "and (o protect our data and systems.
T Dvomme pnmy wareness and complince, erployeds
e periodic traning in responibie data handiin
information securty requiraments. and best practices
Traing and awareness actuis roughout 2024
included interactive training ffom experts, workshops on
S privacy aws and reguiations, dervos on oata
protection techniques, newsletters, and m




CONCLUSION

Conclusion

As Nu Skin continues to pursue excellence in environmental and social mpacts, we recognize that our endurl
edeson conscous daly chalcesto negrae sustainapl pactces at avery et of nuv businss. We wil pers
wrenginent mitments and refining our targets grams o
ol o reaponsiny toanre s beve dre for R i ooyt Suppies, banc o
Glabal communites n which wé operate.

s
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