
POLICIES AND PROCEDURES  
THAILAND



1.10 A Brand Affiliate Account with Joint Participation 

1.13 Mandatory Training

3

4





POLICIES & PROCEURESIV

  6.8 Timing 19

 



POLICIES & PROCEURES V

Chapter 3 Advertising 22 



POLICIES & PROCEURESVI

  7.7 Spam 31

 



POLICIES & PROCEURES VII

Chapter 4 Sponsoring 33

 



POLICIES & PROCEURESVIII

Chapter 5 Restrictive Covenants 38



POLICIES & PROCEURES IX

Chapter 6 Enforcement of Contract 42

  3.4 Procedure 43



POLICIES & PROCEURESX

Chapter 7 Arbitration 46

  6.4 Language 47



POLICIES & PROCEURES XI

 

Chapter 8 General Terms 50

 

Addendum A - Glossary of Defined Terms
Addendum B - Policies for Executive Brand Director Business Support Materials and Services



POLICIES & PROCEURES 1

Chapter 1 Your Brand Affiliate Account
1 Becoming a Brand Affiliate

 1.3 Age Requirements

 1.4 Minors

 

 

 1.5 Legal Residency
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 1.7 Spouses and Co-habitants

 1.10 Business Entities
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 1.11 Changing to a Business Entity
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 1.12 Temporary Accounts

2 Personal Information

 2.1 Collection of Personal Information

 2.2 Authorization to Use Your Personal Information

1.13 Mandatory Training
When you sign up to become a Brand Affiliate, submit a Letter of Intent (LOI), or at other stages of your 

Nu Skin business, the Company may require that you complete specific training or educational courses 

regarding the Sales Performance Plan, the Policies & Procedures, and/or other relevant topics. Such 

trainings and courses will be provided by the Company at no cost to you, and will not be unreasonable in 

length or content. If you fail to complete a training or course that has been designated as mandatory by 

the Company, the Company may elect to suspend your right to receive awards in accordance with 

Section 3.6 (e) of Chapter 6 of these policies.
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3 Maintaining Your Brand Affiliate Account

The refund policy under this Section 4.1(a) may not apply to product promotion.  In such case,   

specific prior notification will be given.
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4 Transferring and Terminating your Brand Affiliate Account

 4.2 Transfers Upon Death
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 4.3 Divorce

 4.4 Right to Terminate
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Chapter 2 Operating Your Business

1 Business Ethics

 1.1 DSA Code of Ethics

 1.2 Purpose of Your Business

 1.3 General Ethics
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 1.4 Non Disparagement

 

 

 

 

 

 1.5 Harassment

 1.7 Anti-Corruption

 1.8 Maintaining the Company’s Reputation
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2 Independent Contractor

 

 

 

 

 

 

 2.2 Taxes

 2.3 No Authority to Act on Behalf of Company

 

 

 

 
(b) The refund policy under this Section 4.1(a) may not apply to product promotion.  In such case,  

 specific prior notification will be given.
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 2.4 Designation as Employer Prohibited

3 Ordering Products or Services 

 3.1 Ordering

 3.2 Transfer of Title

 3.3 Inventory and the 80 Percent Rule

 3.4 Methods of Ordering

 3.5 Issuing Credits

 3.6 Pricing Changes(b) The refund policy under this Section 4.1(a) may not apply to product promotion.  In such case,  

 specific prior notification will be given.
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 3.9 Use of another Individual’s Credit Card

 3.10 Automatic Re-Ordering Program

 3.11 Retailing of Products
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4 Product Refunds and Exchanges

 4.1 Refund Policy   

 4.2 Exchange Policy for Products Purchased Directly from the Company

 4.3 Procedures for Obtaining a Refund or Exchange

The refund policy under this Section 4.1(a) may not apply to product promotion.  In such case,  
specific prior notification will be given.
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 4.4  Policy for Uncollected Products

5 Retail Sales and Customer Returns

 5.1 Retail Sales
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 5.2 No Wholesaling of Products

 5.3 Retail Sales Receipts

 5.4 Money-back Guarantees, Customer Refunds, and Exchanges for your Retail Customers
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6 Sales Compensation Plan

 6.1 Sales Compensation Plan

 6.2 Exceptions to Sales Compensation Plan

 6.3 No Compensation for Sponsoring

 6.4 No Guaranteed Income

 6.5 Manipulation of Sales Compensation Plan
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 6.6 Bonuses

 

 

 6.8 Timing

 6.9 Bonus Recovery
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 6.10 Payment Corrections
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8 Sales Tax 

9 Associating Other Organizations with the Company
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Chapter 3 Advertising

1 Business Support Materials and Trademark Use

 1.1 Use of Business Support Materials

 1.2 Use of Trademarks and Copyrights

2 Product Claims

 2.1 General Limitation

 2.2 No Medical Claims
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 2.3 No FDA Approved Claims 

 2.4 Before and After Photographs

3 Income Claims

 3.1 No Misleading Income Claims

 3.2 Requirements for Lifestyle and Income Claims
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4 Executive Brand Director Produced Business Support Materials

 4.1 Executive Brand Director Business Support Materials

 4.2 No Endorsement or Approval by Company
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 4.3 License Agreement for Business Support Materials 

 4.4 Registration of Executive Brand Director Business Support Materials and Services 

 4.5 Sales by Executive Brand Directors; Purpose
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5 Mass Media; General Advertising

 5.1 Promotions Utilizing Mass Media Prohibited

 

 5.3 Phone Book Advertising

 

 5.4 Distributing Promotional Materials
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6 Retail Store, Trade Show, and Service Establishment Sales Policy

 6.1 Retail Stores 

 

 6.3 Service Establishments

 6.4 The Company’s Right of Final Determination
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7 Internet

 7.2 Permitted Internet Activities
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 Examples of Permitted Uses by Non-Executive Brand Directors

 

 Examples of Non-Permitted Uses by Non-Executive Brand Directors

 

 7.3 Executive Brand Director Internet Marketing Site
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 7.4 Additional Restrictions on Internet Use
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 7.5 Internet Video and Audio

 7.6 Internet Selling

 7.7 Spam
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 8.2 No Speaking Fees; Meetings

9 No Recording of Company Events or Employees

 

8 Lead Generation Services; No Speaking Fees

 8.1 Lead Generation Services  
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Chapter 4 Sponsoring

1 Becoming a Sponsor

 1.1 Requirements

 1.3 Business Portfolio

 1.4 Distribution of Company Leads

2 Responsibilities of a Sponsor
 

 2.1 Training of Your Team
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 2.3 No Purchase of Products or Business Support Materials and Services Required

 2.4 Correct Information on Company Forms
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3 International Business

 3.1 International Business
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 3.3 The International Sponsor Agreement

 3.4 Mainland China

 3.5 Express Prohibition of Pre-Marketing in Certain Markets

 3.6 Remedies
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 3.7 Petition for Permission to Participate

 3.8 No Waiver
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Chapter 5 Restrictive Covenants

1 Ownership of Network

2 Restrictive Covenants

 2.1 Non-Solicitation
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 2.2 Exclusivity
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 2.5 Non-Disparagement

 2.6 Remedies

 2.7 Enforceability
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Chapter 6 Enforcement of Contract

1 The Contract

2 Acts of Participants in a Brand Affiliate Account

3 Procedures for Investigation, Discipline and Termination

 3.1  Reports of Alleged Violations

 3.2 Time Limit for Reports of Violations
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 3.3 Balance of Rights of Privacy

 3.4 Procedure

 3.5 Compliance Appeals Committee (CAC)
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 3.6 Company Actions for Breach of Contract
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 3.7 Immediate Action

 3.8 Remedies

 3.9 Termination of Your Contract
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Chapter 7 Arbitration

1 What is Mandatory Arbitration

2 Arbitration is Mandatory and Binding as to all Disputes

3 Definition of a Dispute
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4 Mediation

5 Request for Arbitration

6 Arbitration Procedure

 6.1 Rules of Arbitration; Location

 6.2 Discovery

 6.3 Date of Arbitration
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 6.4 Language

 6.5 No Class Actions

 6.6 Permitted Attendees

 6.7 Fees and Expenses of Arbitrator
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 6.11 Survival

7 Third Party Claims
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Chapter 8 General Terms

1 General Terms

 1.1 Contract Changes

 1.2 Waivers and Exceptions

 1.3 Integrated Contract

 1.4 Severability
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 1.6 Notices

 1.7 Successors and Claims

 1.8 Headings

 1.9 Internal References

 1.10 Plurality and Gender

 1.11 Translations
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Addendum A - 
Advertising Material

Authorized Market
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Bonus

Brand Representative

Business Activity

Business Development Activity
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Business Entity

Business Entity Form

Business Portfolio

Business Support Materials

Business Support Materials and Services

Business Support Services

CAC
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CRC

Co-habitant

Commissionable Sales Value (CSV)

Company

Company Approved Business Support Materials

Contract

Direct Sales Company



POLICIES & PROCEURES 55

Dispute

Executive Brand Director Internet Marketing Site

Sales Volume

International Sponsor

Internet Marketing Site

License Agreement
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Non-Resident Market

Participant

Person

Personalized Advertising Material

Policies and Procedures

Products

Resident Market

Sales Compensation Plan
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Sponsor

Team

Unopened Market

URL
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Addendum B
Policies for Executive Brand Director Business Support Materials 
and Services 

1 Executive Brand Director Business Support Materials

 

 

 1.3 Use of Company-Produced Content
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2  Sale of Executive Brand Director Produced Business Support Materials  
   and Services

 2.1 Registration Required Prior to Sale

 2.2 Primary Focus is Selling Products
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 2.4 Return Policy

 2.5 Disclosure Statement

 2.6 Receipt
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 2.8 Affordability

 2.9 No Selling Activity at Corporate Events

 2.10 Web Sites

 2.11 Company Retained Rights; Restrictive Covenants
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 2.12 Records

3 Registration of Executive Brand Director Business Support Materials 
  and Services
 3.1 Application for Registration
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 3.3 Application Fees

 3.4 Notice of Registration
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