

















Maximizing Your Impact
1. Drawing Children to School

VitaMeal donations are generally distributed through school programs
because parents living in poverty will often send their children to school
for a free meal, rather than keep therm home to work. This is especially
true of girls: the World Bank has recognized that “there is no investrment
more effective for achieving development goals than educating girls.

2. Ensuring a Consistent Flow of Donations
As a social business initiative, Nourish the Children facilitates consistent
and increasing food donations by offering an incentive to buy, donate,
and promote VitaMeal! This commission is included in the price of
the food and allows distributors to invest their time and resources to
encourage others to join the cause against malnutrition? Your VitaMeal
donation is increased with a corporate match program from Nu Skin?

3. Building Economic Opportunity
VitaMeal plants in Malawi and China reduce transportation costs and
boost local economies.

4 Contributing to Self-Sufficiency

Some of the proceeds from VitaMeal purchases are donated to the
Nu Skin Force for Good Foundation to fund agricultural education at
Mtalimanja Village in Malawi. Increased farm production could someday
alleviate the need for food assistance in Malawi.

"Nu Skin is a for-profit distributor of nutritional and skin care products in 48 countries and is traded on the New York Stock exchange
(NUS). See the published annual report at http://www.nuskinenterprises.com. Nourish the Children is an initiative of Nu Skin and is
registered in some states as a commercial co-venture. This program leverages the strength and staying power of a for-profit corpo-
ration in cooperation with the charitable donations program and logistical distribution programs of Feed The Children to help solve
the complex world problem of feeding malnourished children. The price charged by Nu Skin for VitaMeal includes the costs of
manufacturing, general overhead, distribution, sales, and commissions to Nu Skin distributors, as well as a reasonable profit margin.
Total commissions paid to Nu Skin distributors average slightly more than 40 percent of Nu Skin's total product sales.

2 The commission for VitaMeal includes a speoahzed bonus not offered for any other company product. Distributors and customers

who commit to ongoing support and encourage others to do the same are recognized as Nourish the Children Ambassadors or Chief
Ambassadors. For more details about how to qualify as an Ambassador, please visit nourishthechildren.com

* Nu Skin matches one bag for each eight bags purchased
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‘I am confident that Nourish the Children will make a difference in children’s
lives all over the world. In fact, it already has. This truly is a new approach to

solving the terrible crisis of world hunger”

LEE IACOCCA, EMERITUS CHAIRMAN OF THE NOURISH THE CHILDREN ADVISORY BOARD, FORMER
CHAIRMAN OF CHRYSLER CORPORATION, AND FORMER PRESIDENT OF FORD MOTOR COMPANY

“Some people may think that our effort is like ‘a drop in the bucket. They are wrong. Take a
small step toward making a huge difference and learn that giving is the most rewarding
thing you can do. TATSUYA YAMADA, NOURISH THE CHILDREN CHIEF AMBASSADOR, NU SKIN TEAM ELITE, JAPAN

‘I just knew | was doing something good. But | didn't know it was so important”
SAINTY WANG, NOURISH THE CHILDREN CHIEF AMBASSADOR, NU SKIN TEAM ELITE, UNITED STATES

“Nourish the Children has opened my eyes. Being here and seeing what we're actually doing

has completely changed my view on what is possible. And we're doing a great job, but we
need to do much more. CARLWESTBERG, NOURISH THE CHILDREN CHIEF AMBASSADOR, NU SKIN TEAM ELITE, EUROPE

Discover the Difference You Can Make
NOURISHTHECHILDREN.COM
8004871000
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